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BASIC ELEMENTS

Primary fonts

The Adobe Garamond Pro and Univers font families are the primary typefaces for TCNJ print and digital publications. Use them for all

body copy. Vary weights for headlines, quotes, and subject headlines. Any weight or variation of these font families is acceptable.

Adobe Garamond Pro Regular Univers LT Std 45 Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz0123456789 abcdefghijkimnopgrstuvwxyz0123456739
Adobe Garamond Pro Italic

Adobe Garamond Pro Bold

Adobe Garamond Pro Bold Italic

SUBSTITUTE FONTS
‘While Adobe Garamond Pro and Univers are the primary and preferred typefaces for TCNJ publications, Palatino and Arial are acceptable
substitutes.

‘Web fonts are addressed in their respective section later in this guide.

Accent fonts

The Interstate Condensed, Chunk Five Regular, and Sentinel Semibold font families and the available weights and variations within
each font are the accent typefaces for TCNJ publications.

ChunkFive Regular ChunkFive Regular is a font in only one weight and can
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz0123456789

be used for headlines, subheads, and pull quotes/callouts.

ChunkFive is available to download along with the

primary fonts.
TO DOWNLOAD THESE FONTS
PC Users Mac Users
1. Fromthe “Start” button, go to “Computer” 1. Gotothe Self-Service icon in the dock
2. Goto “Zenworks Adaptive Agent” 2. Goto “Productivity”
3. Select “All” 3. Select “Install TCNJ Official Fonts”
4. Locate and select “Font Installers”

Interstate Condensed Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz0123456789
Interstate Condensed Bold Italic
Interstate Condensed Black

Interstate Condensed Black Italic
These accent fonts are reserved for official publications

Sentinel Book and Book Italic produced by the Office of Communications, Marketing, and

ABCDEFGHIJKLMNOPQRSTUVWXYZ | Brand Management. They are not available for campuswide
abcdefghijklmnopqrstuvwxyz0123456789 download.

Sentinel Book Italic
Sentinel Medium
Sentinel Medium Italic
Sentinel Semibold
Sentinel Bold
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BASIC ELEMENTS

Clear space

When using logos in conjunction with text or graphic elements, there must be a buffer of clear space around the logo. Allowing for clear space
around logos improves visibility, enhances recognition, and maintains brand consistency. When there is insufficient space between alogo and

other elements, the resulting combination might be misinterpreted as a de facto or alternative logo.

Because the dimensions of the clear space change with the scale of the logo, we use a height reference within the logo to determine the

amount of buffer needed around each type oflogo. The “X” in the examples below illustrates the clear space dimension for each logo variation.

For all logos with a shield, the clear space is equal to the height of the lion on top of the shield. The same clear space rules apply to both

institutional logos and unit-specific logos.

TONJ s

THE COLLEGE OF

. x| . NEW JERSEY
TC N P THE COLLEGE OF NEW JERSEY * .
OFFICE OF STUDENT LIFE VERTICAL LOGO

THE COLLEGE OF
] NEW JERSEY

COMPACT LOGO UNIT SIGNATURE

For the wordmark, the clear space is equal to half'the height of the “T” in “TCNJ.”

u }
TCNJ Mo eN ]
IRy

X

SQUARE WORDMARK

These clear space guidelines are for general design applications including publications, merchandise and apparel when it is necessary to
place a single word, short phrase, or graphic element near alogo. The ability to make these combinations should not be seen as an opportunity
to add to or create a logo by reusing the same combination across multiple projects. Usage of that nature is not permissible within brand

guidelines.
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BASIC ELEMENTS

L] (]
Scale guidelines
To ensure legibility and image clarity in print and digital publications, the logo should not be reduced to a height less than half an inch.

HORIZONTAL LOGO VERTICAL LOGO HORIZONTAL MONOGRAM VERTICAL MONOGRAM
TCINJ THecoueseor |, TCNJ Fsee
NEW JERSEY | '

COMPACT LOGO: HORIZONTAL

TON) T TCNY

THE COLLEGE OF NEW JERSEY
NEW JERSEY

.5inch .5inch

TCM‘}E&E&H—.% inch

HORIZONTAL WORDMARK SQUARE WORDMARK
If i i .
alogo is needed for a space smaller than half an inch, use the wordmark 'I'[:NJ THE COLLEGE OF 25 inch 'I'c NJ :|_ 25 inch
NEW JERSEY
THE COLLEGE OF
NEW JERSEY

SCALE FOR THE WEB

Generally, web applications use the horizontal logo. When using alogo on the web, the wordmark portion should be no smaller than
100 pixels high.

e

TCNJUEHES [ TON N |-
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BASIC ELEMENTS

How not to use the college logo

The TCNJ logo should not be altered in any way, including extending, condensing, rearranging, adding borders or special effects,

or changing colors. The examples on this page illustrate incorrect uses of the seal and logotype.

EIEB

i
N
Tk

s

THE COLLEGE OF NEW JERSEY

Do not stretch any college logo. Do not condense any college logo. Do not change or replace the color(s).
The college’s logo can be reproduced
only in black, white, PMS 534 (blue),

and PMS 534 and PMS 132 (gold).

Do not realign or rearrange the Do not typeset the logo or change the Do not use the shield without type.

college logo. font in any way.

THE COL
ERSEY

The white logo must have white inside = Do not use a paw print instead of the

the shield. Color inside the shield logo to represent the college.

Do not separate the logo from
the acronym “TCNJ.”

indicates an incorrect logo.

Do not use retired versions of the college logo or shield.
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BASIC ELEMENTS

The college seal
The design of the TCNJ seal, which includes updated renderings of symbols from the Trenton State College seal, honors TCNJ’s rich history.

Use of the official college seal is limited to the Office of the President, The College of New Jersey Board of Trustees, and
members of the President’s Cabinet. It also appears on diplomas, contracts, and other official college documents. The seal

can be used only with prior approval from the Office of Communications, Marketing, and Brand Management.

The seal is a standalone mark that cannot be combined with other visual elements, such as the college logo. The college seal uses the official

colors and fonts.

THE LION has been a symbol of TcNI BLUE AND GOLD

the college since the early 1900s.

TWO BOOKS represent the liberal arts and
the professions, each taught with equal depths
of quality at TCNJ.

THE COLLEGIATE BRAIDING A
wrapped around a center shield and \\\\‘v ’l,/ -
the circular shape are retained from e
the TSC seal. P NS
/[ \\V,
ZINNN
AN

THE SUN represents the light of knowledge.
Its rendering style mimics that of the shapes used in
the sculpture outside of the Education Building.

THREE STARS represent New Jersey,
the third state to join the Union.

ALTERNATE SEAL

The alternate seal is reserved for use by members of the President’s Cabinet and the deans.
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IDENTITY APPLIED

Apparel and merchandise

Apparel and merchandise displaying the college logo are permissible when produced to conform to TCNJ graphic standards as outlined in
this guide.
Use must be consistent with the college’s mission and values. Design approval is required for all TCNJ-branded merchandise items, including

those used for events, promotion, fundraising, recruitment, and marketing.

DESIGN GUIDELINES

Apparel worn in an official capacity

Description
* Goal: to project the college’s professionalism, authority, and formal identity. This apparel acts as a uniform or formal representation

of the institution
» Target Audience: external stakeholders (e.g., prospective students and their families, donors, media, government officials) and
formal internal events

* Purpose: worn when the individual’s role formally represents the college or a specific department/office to an outside audience or

formal internal audience

Guidelines
Must conform to TCNJ graphic standards as outlined in this guide. This includes the use of official logos, fonts, and the primary color palette.

Recommended fabric colors are navy, gold, or a neutral color (such as white, light grey, off-white, or khaki).

Apparel for informal purposes and school spirit

Description
« Goal: to foster internal morale, school pride, and a sense of community. This apparel is less formal and more about emotional

connection and loyalty
« Target Audience: students, faculty, and staff
* Purpose: Primarily for internal or casual use; worn for leisure, team-building, extracurricular events, or casual/everyday wear where

the primary goal is not formal representation

Guidelines
Does not need to use official marks or conform to TCNJ graphic standards. However, if the design includes the college’s name in any form,
the context in which it is used must be consistent with the college’s mission and values. If an official mark or logo — such as the spirit mark,

which is a great option for these informal items — is used, all TCNJ graphic standards must be followed.
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IDENTITY APPLIED
Merchandise

When considering which item you might want to produce, take into consideration the colors available and the size of the imprint area.

Color

Whenever possible, choose an item that is consistent with the college’s official colors — an exact match may not be possible, but look for
colors that are similar, such as navy blue, gold, and yellow. If you want to use one of the official colors as your imprint color, choose an

item that will provide a good contrasting background color for the imprint. Imprints with blue or black type should be used only on lighter
backgrounds such as white, off-white, light gray, beige, and yellow. Imprints with white type should be used only on darker backgrounds such

as navy blue, black, and dark gray.

Blue type wordmark on Full color, white type logo on dark Blue type logo on light White type logo on dark
light (yellow) background (navy blue) background (white) background (brown) background
Size
Find the vendor’s specifications (imprint size) for the item you would like to produce and match the shape to the logo orientation that fits
best. For example, the horizontal logo will work best in a horizontal rectangular space; the vertical logo will work best in a vertical rectangular
space; and the compact logo works best in a square space. If size dictates, or if a vendor tells you they cannot print the detail of the shield

portion of the logo, a wordmark would be a better option to consider.

Horizontal logo Vertical logo Square wordmark Horizontal wordmark

Some items, such as pens and lanyards, have an imprint area that’s too small to use any of the college’s official marks. In these instances,

you can use plain text to write out the initials or name of the college or your unit. Garamond is a good font option, but not mandated.
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IDENTITY APPLIED
ORDERING GUIDELINES

Vendors

Items produced for resale, including fundraisers and pop-up shops, must be produced by a TCNJ-licensed vendor. For giveaways, campus
units are encouraged to use licensed vendors. The licensing program is a vetting process for vendors to ensure that TCNJ’s name, logos, and
brand standards are used appropriately and that merchandise is manufactured under socially responsible conditions with a code of conduct
designed to reinforce fair labor practices. When using a licensed vendor for your apparel and promo item purchases, there is no need to seek

approval of your artwork before placing your order.
Ready-to-order items are also available through our licensed vendors as an alternative to producing custom apparel and promo items.
Approval

Items produced through one of the college’s licensed vendors do not need prior approval. Items produced through any other vendors must be

reviewed — prior to the order being completed — by the appropriate contact listed below.

Approval contacts

Apparel and promo items for resale: brand.tcnj.edu/apparel-and-merchandise

Non-athletic apparel and promo items ordered by faculty and staff: Cindy Peacock

Athletic apparel and promo items: Matt Beym
Items ordered by Recognized Student Organizations (RSOs): Dave Conner

Have questions about apparel or promo items? Email Cindy Peacock.

Need help with designing your apparel or promo items? Send a project request.
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IDENTITY APPLIED

Publications

The Office of Communications, Marketing, and Brand Management’s Creative Services team provides high-quality design and print-
buying for a wide range of campus clients. There are many benefits to utilizing Creative Services, including no-cost design and finished
work that complies with all TCNJ brand standards. Please allow approximately four to six weeks from the submission of a complete and
approved manuscript to the delivery of the finished, printed piece. This time frame can vary due to increased workloads, and projects are

generally taken on in the order in which they are received. Initiate a project online.

College units have the ability to produce their own print or digital materials. All college publications, regardless of the designer,
must conform to TCNJ graphic standards as outlined in this guide. This includes the use of official logos, fonts, and color palette.
Beyond these elements, materials must reflect the high standards of the institution in design, production, and content quality. The Office

of Communications, Marketing, and Brand Management has the final say on interpreting these standards.
Noncompliant publications may be subject to removal from circulation/distribution.

If you are uncertain whether your publication conforms to the standards in this guide, submit it to the Office of Communications,

Marketing, and Brand Management for review by sending a project request. Units are encouraged to build enough time into the

production schedule to allow for review and revisions, if necessary.

If you need help interpreting these guidelines, contact Cindy Peacock at cindy.peacock@tcnj.edu.

Sample elements of publications that must conform to TCNJ graphic standards include, but are not limited to:
A. Collegelogo

Official fonts and professional typography

B.
C. Official colors
D.

High-quality photography

Celebrate 0

your graduate’s
accomplishment o
B with an
Alumni Grove

School of Business

dited by AACSB i —the iation to
Advance Collegiate Schools of Business since 1997, the TCNJ

| School of Business for aworld of

2| BUSINESS throughari i led i teacher-
SCHOOLS scholars and supported by a network of highly engaged alumni.

Poets&Qu

‘TCNJ School of Business on its annual list of the nation’s “Top Business Schools.”

Academic Programs Minors
Agreatgiftideal Undergraduate Accounting
o Accounting (BS) Business and Society
- 15% OFF Business Administration (BS) Business Studies
= THE COLLEGE OF Bcltllg(ss FgR THIE Specializations Economics
Finance Finance
"‘ TC N NEW JERSEY OF 20261 Interdisciplinary Business Financial Planning e
Human Resource Management

‘THE COLLEGE OF
NEW JERSEY

2026-27 Guide to Financial Aid

Business and Public Policy Track
TInnovation Track
Management General
Human R

Information Systems and Technology
International Business
Leadership

Management-Supply Chain
Marketing
Economics (BA or BS)
Undeclared-Business

Graduate

Accounting and Business Analytics (MS)

Business Administration (MBA)

Business Analytics (Graduate Certificate)

Management and Organizations (MS)

Strategy, Innovation, and Leadership
(Graduate Certificate)

Management

Marketing

Professional Selling

Supply Chain Management

Sports Management and Communication
Wealth Management

1,196 27 Frashonan Your

95%

17

THE COLLEGE OF NEW JERSEY

SCHOOL OF BUSINESS

business.tcnj.edu
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IDENTITY APPLIED

Social media: Institutional accounts

In an effort to maintain a consistent social media presence, TCNJ’s branded social media avatars should be used on all school,
division, program, center, and office accounts. This does not apply to personal accounts held by individual members of the faculty, staff,

or student body.

TCNJ institutional accounts are identified by a white wordmark on a blue background.

INSTAGRAM
s N
THE COLLEGE OF
NEW JERSEY
TCN]J OFFICIAL AVATAR
N J
FACEBOOK

TCNJ

THE COLLEGE OF
NEW JERSEY
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IDENTITY APPLIED

Social Media: Official social media accounts

College units (including schools, divisions, programs, centers, and offices) that have their own social media accounts may use a unit avatar,
which is a blue wordmark on a white background, or choose a customized avatar. Customized avatars use the college initials with the unit

name in blue lettering on a white background. Note that student organizations are not bound by these guidelines.

INSTAGRAM
e I
UNIT CUSTOMIZED AVATAR
Submit a web project request for a custom avatar.
THE COLLEGE OF
NEW JERSEY
\_ J
UNIT STANDARD AVATAR
Download a standard avatar.
FACEBOOK
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IDENTITY APPLIED

Stationery

All stationery items are standard in design and feature the college logo. These items are printed via contract and may be requested

through an online ordering system.

TCNJ REwsey

Jane Doe

Title

2000 Pennington Road
Ewing, NJ 08628-0718
January 1, 2013

Dear John Smith,

Welcome to The College of New Jersey. The College of New Jersey (TCNJ) is a highly selective institution that

has earned national recognition for its commitment to excellence.

In facili

, velit in laoreet auctor, elit odio ullamcorper tellus, vitae rutrum velit ante ut massa. Vivamus ultricies
enim nisi, in semper dolor mattis ac. Nulla posuere nulla sodales, pellentesque urna sed, commodo nibh. Sed est
est, suscipit ac varius at, vehicula sit amet velit. Integer faucibus, ligula in fringilla commodo, dui est sollicitudin

nibh, quis iaculis purus purus id purus. Sed ullamcorper sit amet nisl vel consectetur. Fusce in lacinia purus.

Nulla euismod nibh dolor, eget tincidunt dolor ultrices ac. Phasellus est erat, volutpat a libero quis, volutpat
convallis turpis. Aenean feugiat commodo ante, vitae aliquam mauris eleifend eget. Phasellus at nibh a enim
consectetur vestibulum sit amet ac velit. Proin fermentum pharetra dignissim. Duis ac nunc sagittis erat
consequat interdum. Integer congue tortor eu sapien tempus, sagittis consectetur nunc euismod. Integer
consequat tincidunt justo, at tristique sapien auctor a. Sed viverra magna diam, non pharetra lacus tempor id.
Aliquam mattis sapien sed enim porttitor, et consequat odio fermentum.

Tc N NEW JERSEY
Joan Fasulo-Harris, AIA
Posuere nulla sodales, pellentesque urna sed, commodo nibh. Sed est est, suscipit ac varius at, vehicula sit amet Design Project Manager

velit. Integer faucibus, ligula in fringilla commodo, dui est sollicitudin nibh, quis iaculis purus purus id purus. Office of Campus Planning
Sed ullamcorper sit amet nisl vel consectetur. Fusce in lacinia purus. Aenean feugiat commodo ante, vitae aliquam

mauris eleifend eget. Phasellus at nibh a enim consectetur vestibulum sit amet ac velit. Proin fermentum pharetra
PO Box 7718, Ewing, NJ 08628-0718

609.771.3070  cell: 201.323.3661 uptol8chafasulohar@tenj.edu

dignissim. Duis ac nunc sagittis erat consequat interdum.

Aenean feugiat commodo ante, vitae aliquam mauris eleifend eget. Phasellus at nibh a enim consectetur

vestibulum sit amet ac velit. Proin fermentum pharetra dignissim. Duis ac nunc sagittis erat consequat interdum.

Sed ullamcorper sit amet nisl vel consectetur. Fusce in lacinia purus.

Sincerely,

TONJ e
School of Business

PO Box 7718
Ewing, NJ 08628-0718

PO Box 7718, Ewing, NJ 08628-0718

Order stationery online.

Download electronic letterhead templates.
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IDENTITY APPLIED
[ ] (] [ ]
Digital display
TCNUJ uses digital signage for both campuswide and location-specific communications. The design template includes one large, customizable

section of the screen; the orientation and dimensions vary by location. A local administrator is responsible for managing the "playlist,” or

content rotation, for each sign.
DIGITAL SIGNAGE DESIGN GUIDELINES
The guidelines below are designed to assist local administrators in the development of these slides or videos.

« With the exception of those in several dining locations, digital signage screens are landscape (horizontal). Please design content

only in landscape orientation. This aspect ratio is 16:9, and the actual pixel size is 1920x1080 pixels.
¢ Recommended headline size: 40 pt.
* Recommended supporting text size: 24 pt.
* Recommended URL/call-to-action size: 28 pt.
* Avoid hyphenated words. If needed, move that word to the next line using a soft return (shift+return).

* Do notinclude an institutional logo in your slides. The official TCNJ logo will be programmed into other content

on the display.

» Ifyouplan to display a URL and do not have a short, abbreviated URL that fits on one line, consider generating a QR code
(via Adobe Express) or a short /“friendly” URL (via TinyURL.com, Bitly.com, etc.).

« The font color must be a strong contrast against the background.
* Avoid using multiple font colors within one slide.

» The simpler the background of the layout, the more readable it will be. The color of the font and the background color or imagery

should be easy to see from a distance.

» Too many graphics and copy on an individual slide can make it very difficult for viewers to read your slide clearly.
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IDENTITY APPLIED

PowerPoint

Whenever possible, the official college logo should be used in PowerPoint presentations that will be viewed by an external audience.
The Office of Communications, Marketing, and Brand Management has developed template pages for download by the campus

community in lieu of creating individual designs.

Primary page template

Sample section-divider page

Sample secondary page

Download TCNJ PowerPoint templates.
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IDENTITY APPLIED

Video

Marketing and promotional videos produced by any unit of the college for use on the college website, on official social media channels, or to

be shown as part of a college event or external presentation must adhere to the following standards.

VIDEO STANDARDS

Title card
A title card containing the TCNJ logo or other approved official mark must appear at the beginning or end of the video. The Office

of Communications, Marketing, and Brand Management has developed a graphic for download by the campus community that can be used

in lieu of creating individual designs.

Lower third
Speakers in TCNJ videos must be identified using the college’s lower-third title graphic.

Size and resolution
» The aspect ratio should be 16x9 unless working with historical footage shot in a different aspect ratio.

¢ Video should be shot in 1080 pixels. The minimum acceptable resolution is 720 pixels.

Download the standard title-card and lower-third templates.
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IDENTITY APPLIED

Official fonts for the web

The Alpha Slab One, Interstate, Domine, and Open Sans font families are web specific. See page 2 for fonts for print and digital

communications. Web fonts are not interchangable and should be used as they are positioned in the templates provided. Do not alter font

choices or exchange them within the structure of the page.

Alpha Slab One
ABCDEEGHIJKLMNOPQRSTUVWXYZ

ahcdefghijklmnopqgrstuvwxyz0123456789

INTERSTATE CONDENSED BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ0123456789
INTERSTATE CONDENSED BLACK

Domine Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz0123456789
Domine Semibold

Domine Bold

Open Sans font family
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz0123456789

Official accessible TCN]J] web colors

The colors below pass Web Content Accessibility Guideline (WCAG) Level AA.

Background Colors

Yellow Blue White Light gray
#FDD700 #293F6F #FFFFFF #F1F1F1
Compliant Text Colors
Primary link blue Dark link blue Light link blue White Blue
#33739F #2B6388 #9BDOF3 #FFFFFF #293F6F

Reserved for blue
(#293F6F) background

Reserved for light blue
(#C8DAE6) and yellow
(#FDD700) backgrounds

This font is the web equivalent to ChunkFive Regular. It is
available in only one weight and is reserved for headlines,
subheads, and pull quotes/callouts on externally facing
marketing and recruiting sites.

This font is used for visual variation and emphasis (e.g., in
subheads and in infographics). It is permitted to be used only

in all caps.

This font is the web equivalent to the Sentinel font family. It
can be used for body copy on externally facing marketing and
recruiting sites. For all other sites, it may be applied to site

titles, headlines, larger subheads, and callouts.

This font is used only for body copy and small callouts.

Light blue
#C8DAE6

Dark grey
#2E2E2E

Black
#000000

Reserved for
recruiting theme
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IDENTITY APPLIED

Web standards

All TCNJ schools, departments, offices, centers, and other units are required to build their sites using the college’s web themes and its
chosen enterprise-level content management system, WordPress. If a unit has a specific business reason for doing otherwise, the Office of
Communications, Marketing, and Brand Management must first review and approve. Those individuals wishing to become WordPress
editors must attend training offered monthly by the Office of Communications, Marketing, and Brand Management. To begin the process
of creating a new site or to migrate an existing site to the college’s content management system (CMS) and web themes, please submit a

new-site project request or support ticket (tcnj.edu/cmbmrequest).

IMAGERY AND PHOTOGRAPHY

Users must adhere to the following standards when obtaining or selecting photography:
* Photography must be clear and well lit. Blurry and/or grainy photos are not acceptable.

« Professional photography or photography taken with a higher-quality camera is preferred. Smartphone photos

are generally not of sufficient quality.
* Do notupload photos larger than 2 MB.
GENERAL GUIDELINES
* Donotadd the TCNJ logo to any internal webpages.
* Do not add your unit’s logo with signature to any internal webpages.

« Do not override the styles (e.g., change colors or sizes) in the master style sheet. Use only the HTML elements

(e.g., headings 1-6, bullets, numbered lists) for markup.
* Make sure page formatting is mobile friendly. Simplify and/or limit the use of columns and tables.
SITE STRUCTURE
The design for tenj.edu is responsive, meaning that each webpage detects the visitor’s screen size and orientation and changes the layout

accordingly. The site is optimized for a screen width of 1280 pixels but scales appropriately for larger and smaller screens (e.g., large desktop

monitors, tablets, and mobile devices).
All sites are required to include the following header and footer elements:
A. Global navigation
B. Sitetitle module
C. Navigation bar
D. Global footer

Header and footer elements must be consistent on all sites, including those hosted by third parties, unless the Office of Communications,

Marketing, and Brand Management has approved an exception.

@
o
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IDENTITY APPLIED

(] (]
Web navigation
A “Home” navigation item is required for every site. This ensures that users can return easily to the homepage of an individual website.
A mega menu may be added to each main navigation item except for the “Home”link. These menus allow for up to four columns of links,
categorized by subheadings.
Each site must also include global site navigation, which includes a kick panel that contains main navigation links and a main site

search function.

All sites are required to include °

the following elements:
A. Global navigation

B. Navigation bar e

C. “Home” navigation
item

D. Kick panel

E. Mega menu
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Web accessibility

All TCNJ websites and applications must be accessible by all users, including those with disabilities. While this is a requirement of the
Americans with Disabilities Act, it’s also good practice for web development.

Web Content Accessibility Guidelines are developed through the W3C process in cooperation with individuals and organizations around the
world to provide a single, shared standard for web content accessibility that meets the needs of individuals, organizations, and governments
internationally. The WCAG documents explain how to make web content more accessible to people with disabilities. These standards

address information such as text, images, and sounds. Developers can also learn about techniques for writing code or markup that defines

structure, presentation, etc.

View the latest Web Content Accessibility Guidelines.

Use alt tags and image titles to improve your website’s accessibility for those with poor vision or screen-reading devices.

Additionally, WordPress editors should follow these simple guidelines when creating sites:

Use structural markup, including headings, bullets, numbered lists, horizontal dividers, etc.

Request support or initiate a new website project.
Register for “"WordPress Basics for Editors' training course, required for WordPress editors.

For questions about these quidelines, email Alex Reinhard.
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